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Logo Concept & Tagline
Breakdown:

“cook x consume x connect”

At the heart of the “Mbha Couples Cook-
out” logo lies a mantra that transcends
mere event description, cook x consume
X connect operates as both ritual and
rallying cry. This tagline embodies a cycle
of intimacy, culture, and community that
renews each month like clockwork, an-
choring the experience in rhythm and
meaning.

Tagline as a Ritual Motif
Each word carries layered
symbolism:

Cook: More than food preparation, this
represents creation and intention. It's the
spark of togetherness, whether through
flavor, affection, or storytelling.

Consume: Not just eating, but receiving
each other fully: energy, love, ideas. It sig-
nals openness and shared experience.

Connect: The culmination, where inti-
macy, dialogue, and cultural bonds fuse.
Couples don't just attend the cookout,
they engage, reflect, and deepen their
union.

Together, the phrasing mirrors a cyclical
narrative: from ignition to intimacy to im-
pact. It evokes ceremony without feeling
formal, perfect for a monthly gathering
that blends lifestyle with legacy.

Usage Strategy:

« Atthe top of the flyer, it sets the scene.

« InInstagram Stories, it drives continui-
ty and repetition.

« On merch, it feels like a creed, a wear-
able philosophy.
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Tagline Explainer: “Sealed
with a Flame”

“Sealed with a Flame”

is more than a tagling, it's an invocation.
At its core, it speaks to the alchemy of
intimacy, intention, and ritual. It merges
the language of love with the symbolism
of fire, creating a poetic undercurrent that
turns this couples’ cookout into a
sensorial ceremony.

Conceptual Layers:

Sealed: This speaks to finality and inten-
tion. It's the quiet moment after a vow, the
stamp after a love letter, the calm after
fire. In the cookout context, it's the closing
gesture, saying “This is ours. It's real.”

With: A tiny but powerful connector. It
implies accompaniment, the seal doesn't
stand alone, it's made meaningful by
something.

Flame: The heartbeat. It's literal (the grill,
the fire pit), but also spiritual and sensuall.
Flame represents passion, transforma-
tion, and rhythm. It turns ingredients into
meals, strangers into lovers, events into
memories.

Tagline as a Monthly Ritual:

Just like cook x consume x connect lays
out a process, sealed with a flame pro-

poses a resolution, the final chord at the
end of the song. Month after month:

« Couples arrive in varying states of
closeness.

« They journey through taste, laughter,
and dialogue.

« They leave with something quietly
kindled, a shared flame, sealed with
intention.

It's a poetic conclusion that echoes into
the next month’s beginning.
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